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The Divergence of Conformity
Manuel Valenzuela is an activist, writer, author, social critic, and commentator. His primary intention, not to make anyone happy, is to simply inform the masses of the arbitrary use of propaganda, and its ability to control the lives of most. As a contributing editor for “Axis of Logic,” he is able to reach a majority of American people’s minds, display his long, opinionated, but interesting pieces and receive a sense of acknowledgement. “The Stupefaction of A Nation,” originally posted Dec.10, 2003, turned many heads, some that were already turned with his previous articles, but was categorized as, “a must read, one of Valenzuela’s best.” (Editor, axisoflogic.com) Valenzuela aims to reach his intended audience, those who agree, but also reaches and unforeseen audience, and those who do not. 

Reaching out to an audience and speaking to them on a personal level will definitely reach them on a different note. One of the most effective ways to persuade someone into believing you or doing what you say is making them believe that you either know everything or at least understand them completely and you want to help them. Valenzuela manipulates this factor to his ability and talks to the masses by being in compliance with them and their values. He degrades us in a way so that we can say in our own heads that we are not incompetent androids like the media wants us to be, such that, we want to fight back and take action into going against what the media wants us to believe. He knows specifically what words will reach us and push our buttons to where we cannot just sit here and be swayed into to the majority. Valenzuela says that, “we become robots incapable of discerning or even seeking the truth in the news that is provided to us.” Statements like these are not going to stay there without some sort of rebuttal and he knows that. 

 Contributing to the author’s strength that is encompassed in his essay is his choice of words and vocabulary.  “He who controls the media controls the masses.” These are simple words that combine to form a strong but stout message.  Influencing the minds of many, yet, out of these several people, very few disagree with the statement.  Barely any disputes are made to prove it wrong since it is a general message known by numerous individuals who truly believe it.  Realizing this, the author uses the statement to enhance his ideas and back up his perspective as means to persuade the general public.  Furthermore, he clearly illustrates what he is contemplating by using imagery and metaphor to support his outlook.  He creatively describes how we live in a time when inner demons are exposed with greed blinding those focused on greenbacks and materialism.  He calls it a phenomenon spurred by power and pomposity to convince the common people in believing that the media is full of deception and manipulation.  These visual images shapes the audiences’ mind; therefore, swaying them into assuming that the media are heinous creatures trying to overthrow their personal thoughts and minds. 

Valenzuela utilizes an ingenious approach to make one feel as though this is a very personal issue to all Americans. He understands his truth but at the same time he includes himself along with the rest of the American public as the targets of the masterminds at the top. “We are the lifeblood of the conglomerates,” boldly states his message and attempts to make one understand in other ways that everyone’s mind is being molded to fit that of the “interest” of the conglomerates. He outwardly expresses his views of the American people as puppets whose strings are being pulled by “fewer than a dozen multinational” puppeteers. At the same time he discretely includes himself as part of the audience who has seen the light and now feels it is his burden to attempt to free everyone from stupefaction’s grasp. He applies and emphasizes his opinion on the majority of the American public, which happens to be the “low and middle-class citizens.” Valenzuela describes how he feels one should feel and believe.

For every yin there is a yang and this article is no exception; even though his views are thought provoking they are biased. At a first glance, this article seems to be informative, but by critically analyzing it, it is revealed how he is actually attempting to change one’s views to fit his. In a way he is being hypocritical in the sense that the elite few are attempting to brainwash everyone and at the same time his article is verbally beating his views and attempting to brainwash everyone as well. It is one thing to reveal one’s point of view, but at the same time he constantly elaborates on opinions and emotions instead of cold hard facts. Unfortunately, this major flow in his article causes him to lose poignancy and in turn makes it resemble a rambling mad man.

In such cases, facts are always a good thing to have for sake of persuasion. If you want to persuade someone, the best way to accomplish that is by supplying basic facts that back up what you are saying. However, the lack of facts means just the opposite, it will be very hard to persuade your audience. Valenzuela demonstrates this almost precisely with his absence of any supporting facts. He uses an example saying that, “Rupert Murdoch’s NewsCorp could have majority ownership of DirecTV.” That is a sufficient piece of information valuable to the topic he is proposing. If in fact that deal does go through, that could lead to (what Valenzuela says), ”NewsCorp incessantly shoving down our throats its right-wing, pro-Bush, pro-Murdoch business propaganda.” Also he states another fact about General Electric being one of the largest military contractors in the world. Facts prove that on a list out of 100, General Electric ranked thirteen in military contracting. (globesecurity.org) Out of the eighteen-paragraph paper there were two facts that were represented and were valuable to his views on the media. To influence a thought to anyone you have to have more supporting evidence, especially when the opinion is very stern.

Consequently, when his expressions and terminology are quite inspiring to most of the viewers, there are the select few who regard it as derogatory vocabulary and consider it quite offensive.  He describes them as “subservient drones that neither think, question, participate or demand. His smorgasbord of sophisticated language slowly belittles our own intellect and would infuriate the public, especially those that are relatively critical and observant.  By name-calling a mass of people pawns, oblivious creatures, captives, and worker bees, his attempt at making the public feel used and manipulated might not be to his benefit.  Furthermore, his demoralizing perspective on the media might cause some individuals who are in the industry to find it deprecating and insulting.  By scorning and disrespecting a magnitude of people at attempt to change the viewers mind might make backfire and cause them to be at turmoil.  

 “The Stupefaction of a Nation” demonstrates many cases for rebuttals and opinionated claims. The rhetorical scrutinization of this article can be a shocker to those who only read it once. There aren’t any hidden messages through out the text; everything is clearly posted backed up with decisive thoughts. However, when first looked at, it is easy to mistake the article as a good and informed essay. Although Valenzuela clearly demonstrates his biasness in the propaganda pollution in the world, he is able to reach those who don’t agree with every word he says. The context of the article is not complex and difficult to understand, it is readable and easy target for unhappy readers. 

