Malone begins his article by saying that technology makes life better but has ugly consequences. He calls this the law of “unintended consequences”. Then he shifts his focus towards the internet and talks about its bad consequences.  In the section titled “The Triumph of Marketing” the author states “Before the internet, there were specific requirements for starting a company. You had to have a product, and then be able to manufacture it, sell it, and deliver it.  These requirements in turn demanded certain prerequisite skills of those who built companies.” He explains how internet has made it easy for anyone to start a business, for even those who don’t have any know-how of doing business.  The Internet has allowed people to do business in new ways which according to Malone isn’t the real way of doing business. All the claims in the article have such a similar pattern of cause /effect. He begins with talking about how things were before the internet and what bad changes it has brought to them. The author didn’t use claims with any other structure except that mentioned above. 

Malone’s fails to persuade the intended audience. He goes out to list only ill effects of internet but its positive effects by far outweigh its negative consequences. This makes the reader question Malone’s credibility and it works against his claim. The article is monotonous in a sense that author primarily makes use of only one kind of rhetorical appeal logos and similar structure of  claims, which results in reader losing interest in the article.  He argues that we should be more cautious when accepting a technology. Internet has significantly changed our lives; anyone with sound rationale would want that our society keep on making such technological advancements even if they come at a little price.
