Logos and Opposing Views


Of all of the rhetorical appeals that the author, Michael S. Malone, uses in this article, it is apparent that the use of logos far surpasses all of the others.  It seems as if the essay in its entirety was based around facts and reports, or hard evidence.  He might have felt that the use of logos was appropriate for this article because the intended audience, the older generation who would read the business magazine Forbes, would be able to better comprehend the information rather than an alternate audience. For example in the section titled “The Pinball Effect”  the author tries to explain a new way of looking at information and it’s effects on the media, by stating the fact that “our brains are apparently being rewired to capture information from multiple sources presenting themselves at the same time around a grid”.  The author reels in his audience by appealing to the intellect of the reader, more than likely an older, more educated individual, by presenting flashy scientific facts.  
Occasionally by using logic and explanations the author includes artistic or soft evidence, often times paired with the use of pathos to appeal to the audience’s emotions.  By using visceral examples and scenarios utilizing common sense, the author is able to appeal to people’s emotions and intellect.  Right in the opening paragraphs of the article, the author compares how the use of technology to make life better often has unexpected consequences, to the adoption of boxing gloves to make bare-knuckle boxing safer.  One would think that the new boxing gloves would make it safer for fighters to throw punches without breaking their hands; consequently the boxing gloves resulted in more brain injuries and death.  By using the word “death” in his example the author is appealing to the emotions of the audience .


This article was not intended to criticize the opposing view that there is nothing that needs to be fixed about technology, but simply to make a point and make the audience aware about the consequences of technology.  The use of concessions gives the intended audience more freedom to make an opinion about the author’s argument and therefore builds the credibility of the article. For example, when Malone states, “This isn’t to say that I would ever want to give up my computer, much less antibiotics, but it does argue for a more measured approach than the usual utopian fantasies in which we all indulge when a new technology rolls onto the scene” he is using concessions to suggest that he understands the opposing views.  The statement implies that the use of technology is not a bad thing, but people should at least be aware of the consequences as well as the good.  Nowhere in the article does the author use refutations to declare the opposing view false or wrong; instead, his intentions are to use logic and common sense to convince the audience.  The article was intended to prove his points, not prove others wrong.    
